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Abstract

Onomatopoetic words constitute a layer of vocabulary that allows to convey the sounds
of nature, as well as physical sensations, emotions, tastes, and odors of objects. In the
Russian and English languages, onomatopoeia is employed primarily in the speech of
children, whereas in Japanese, these lexical units are found in the everyday speech
of individuals of all ages, in media, and in literature. However, they are not used in
official documents.

Translating onomatopoetic words from Japanese into English is a challenging
task due to the differences in the structure of the two languages, the varying uses
of onomatopoeia, and the polysemantic nature of these lexemes preventing the full
reflection of the meaning of onomatopoetic words in the target language.

Within the framework of this article, the author examines some aspects of Japanese-
English translation of onomatopoetic vocabulary found in the descriptions of food
products, in particular, bakery products in the section “bread” (/N./), posted on
the website of the Japanese convenience store FamilyMart by April 2024. Overall,
63 onomatopoetic words were found in the descriptions of 94 products. This corpus
contains five most frequent onomatopoeia words that are examined in detail. Among
them are such onomatopoetic words as L - & V) shittori, which is used to describe the
texture of bread and can be translated as “with soft and moist texture”; “funwari”
translated as “fluffy” or “soft”; “honnori” used as an intensifier and can be translated
not only as “slightly; faintly”, but also with the help of context, making the translation
of other words more specific. Onomatopoetic words such as motchiri, tappuri, kongari,
sakusaku, sakkuri, fukkura, mutchiri are also mentioned.

When translating these onomatopoetic words, it is recommended to take into account
the context and use translation transformations such as specification or omission.
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Annomauusa

OHOMAaTOIIO9THUECKAA JJeKCUKA — 9TO CJOU JIEKCUKM, KOTOPBII MTO3BOJISET IepeaaTh 3BYKU
IIPUPOABI, & B AMOHCKOM s3bIKe — ellle ¥ (pu3udYecKue OIyIeHNusI, SMOIIN, BKyC, 3alax
o0beKTa u Ap. B pycckoM m aHTIMICKOM SIBBIKAX OHOMATOIIES MCIIOJb3yeTCs B OCHOBHOM
B IETCKO# peur, OMHAKO B AIOHCKOM fA3bIKe JaHHBIE JJeKCUUeCKNe eIUHUIILI BCTPEeUar0TCs
B IOBCEHEBHOI peuM JI0Jlell BCEX BO3PAcTOB, B MeA1a, JIUTePaAType, XOTI U He UCIOJIb3Y-
IOTCSA B OpUIIUAIBHBIX JOKYMEHTAaX.

IlepeBOoa OHOMATOMOATUYECKUX CJIOB C SITMIOHCKOTO A3BIKA HA AHIVIMACKUN IIPEACTaBJISAET
co00i1 cepbe3HyIo IIePEeBOUECKYIO 3a1aUy, IOCKOJbKY PA3HUIA B CTPYKTYPE ABYX A3LIKOB,
a TaksKe B yIIoTpebJIeHuY OHOMATOIE! U IIOJIUCEMAaHTUYHOCTD JaHHBIX JIEKCEM IIPeIATCTBY-
eT IIOJTHOMY OTPaKeHHUIO 3HAUeHUA OHOMAaTOIIOATUYECKHUX CJIOB B A3bIKE IePeBoa.

B pamMkax craTbu aBTOPOM OBLINM PacCMOTPEHBLI OCOOEHHOCTH IIepeBOJa Ha aHIVIMHACKUI
SA3BIK SIIOHCKOM OHOMATONO3TUYECKOMN JEKCUKM, BCTPEUAIOIENCA B OIIMCAHUAX IIPOAYK-
TOB IHUTAHUSA, B YACTHOCTH — XJIe0OOYJIOUHBIX H3AEJHUH B pasmeie «xiueb» (/NY), pas-
MeIIleHHBIX Ha caiiTe smoHCcKoro marasmua FamilyMart ma anpeas 2024 r. B onucanu-
ax 94 mpoayKToB OBIIIO OOHAPY:KEHO 63 OHOMATOIIOITUYECKUX CJIOBA, M3 KOTOPBIX OBLIU
IMOAPOOHO PacCMOTPEHbI 0COOEHHOCTHU IIepeBoJa MATU CaAMBIX YaCTOTHBIX M3 HUX. BbLIN
MIPOAHAJM3NPOBAHLI IPUMEPHI C HCIOJb30BAHMEM TAKUX SMOHCKUX OHOMATOIIOITHUYE-
CKHX CJIOB, Kak U 2 & ') shittori, koTopoe ucnoabayerca A ONUCAHUA TEKCTYPHI XJIe-
0a u MoKeT OBIThH IIepeBeleHO Ha aHTVIMNCKUN A3BIK Kak “with soft and moist texture”;
OHOMATOIIOATHYECKOe CcJI0BO A funwari moxer mepeBoguthea kak “fluffy” man
“soft”; omomarones (XA DY) honnori cayXUT HHTEHCHPUKATOPOM U C YI€TOM KOHTEKCTA
MOJKeT KOHKPeTHU3UPOBAaTh IePEeBO/I INIAaBHOTO CJIOBa. BhLIM TaKk:Ke YIIOMAHYThI TaK1e OHO-
MAaTOIIOATHUUECKHUE CJIOBa, Kak motchiri, tappuri, kongari, sakusaku, sakkuri, fukkura,
mutchiri.

IIpu mepeBozEe 5TUX OHOMATOIOAITUYECKUX CJIOB PEKOMEHAYETCA YUUTHIBATH KOHTEKCT U HC-
II0JIb30BaTh IIEPEBOAUECKHE TPaHC(hOpMAaIlK, B YACTHOCTH KOHKPETHU3AI[INIO NN OIYIIeHHe.

Knioueswvle cio8a: AMOHCKas OHOMATOIIOSTUYECKAST JIEKCHUKa, HeIIepeBOAMMOCTbD, IIPOAYKTEI
IIMTaHnuda, MAapKeTUHT

wk

CraTbs IyGJIUKYETCS B ABTOPCKOM PeaKIuu.

CraTbs HanucaHa HAa OCHOBE JIOKJIA/a, IPEJCTABJICHHOT0 HA KOHMEPEHINHU CTYJeHYECKOr0 HayYHOTO 001IecTBa Kadeapsl
MHOCTPAHHBIX SI3bIKOB U IMHIBUCTUKYU PaKyJIbTeTa MUPOBOM KyIbTypPhl CaHKT-IIeTepOypreKoro rocyjapcTBeHHOIO MHCTUTYTA
KyJBTYDHI B paMKax ceknun “Professional Interpreting/Translating in the Real World”, nposenennoii 5 anpess 2024 .
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INTRODUCTION

Onomatopoeic or mimetic words form a unique segment of the Japanese language.
They not only represent sounds but also tactile experiences, physical and emotional states,
and more. These words often “give an idea of something in the form of a living image, i.e.
replenish the conceptual content of speech with the figurative one. This applies to different
aspects of perception” [3, p. 170]. Noma’s study [11, p. 30] indicates that Japanese, after
Korean, has the second highest number of such words, with over 2,000 onomatopoeia and
mimetic expressions. These words are extensively used in daily conversation, literature,
and media due to their expressiveness and informative nature. However, translating these
Japanese onomatopoeic expressions into English poses challenges due to structural and usage
differences between the languages. Unlike many European languages where onomatopoeia
and mimetic words are not differentiated or are often part of children’s language, in
Japanese, these words are a crucial part of the vocabulary.

Furthermore, onomatopoeia is frequently used in advertisements of various ranges
of goods, especially on the packages of food items, to help consumers vividly imagine the
quality of a product. However, due to the specificity of context, it can be challenging to
translate Japanese onomatopoeia adequately. This paper aims to explore some peculiarities
of onomatopoeia translation from Japanese into English in the case of food advertising.

THEORETICAL FRAMEWORK

Onomatopoeia, or sound symbolism, is an important area of research in Japanese, and
this direction is being actively developed within the framework of world linguistics. The
problem of sound symbolism is related to the problem of motivation of the language sign
(F. Saussure, S. Bally), to the representational function of language (K. Biihler, O. Espersen,
etc.), as well as to the question of the role of imitations in the process of language formation
(G. Paul, E. Sepir, etc.).

Notable within the framework of Russian linguistics are the works of A. P. Zhuravlev
[1971], V. V. Levitsky [1973], N. I. Ashmarin [1928], S. V. Voronin [1982] that made
a significant contribution to the study of onomatopoeias. Japanese onomatopoeias are also
studied in the works of N. I. Konrad [3], O. V. Pletner, E. D. Polivanov[1930], V. M. Alpatov
[1979], and S. V. Neverov. S. A. Bykova pays attention to phraseological complexes in the
context of onomatopoeic functioning.

In the Japanese linguistic tradition, the study of onomatopoeias began with the work
of H. Kobayashi [9], and since then it has become one of the developing directions. Also
significant in this field is the creation of special dictionaries, where attempts are made to
formalize the description of meanings on the basis of a unified scheme (Y. Amanuma, 1974;
T. Asano, 1978; D. Shiraishi, 1982; S. Fujita and S. Akiho, 1984).

The first attempt to systematically describe the onomatopoetic lexicon of Japanese on the
basis of its symbolism was made by S. Hamano [10]. This study has attracted a lot of interest
which has been increasing since then.

PROBLEM STATEMENT

Onomatopoeia in Japanese encompasses a broad spectrum of emotions and sensory
experiences. Not only do they signify audible experiences, but they also represent visual,
gustatory, motor, and other sensations [2, p. 21]. They are equivalent to so-called “sound
gestures” that often express an individual’s internal emotions and state [6].
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It’s noteworthy that the vocabulary of the Japanese language contains a substantial
number of imaginative words that are primarily comprehensible to native speakers. For
instance, 5% & (chirachira) can be translated as ‘looking through fingers’ [7, p. 6].
Onomatopoeic words are distinctive as they contain the ‘p’ sound, usually absent in standard
Japanese except for borrowed words, like in (*Y) U'Y) (piripiri ‘with a tingle’, ‘nervously’)
and ' AU A (pinpin ‘lively’).

Moreover, the Japanese language has a limited set of verbs, which some researchers
interpret asadeficiencyinitslexis[4]or asemantic blankness of Japanese verbs[8]. According
to S. V. Chironov, onomatopoeia helps to specify, augment, or clarify verb semantics: zaza
furu is used for heavy rain, para-para furu for light rain, and potsu-potsu furu for occasional
raindrops.

Japanese sound-symbolic words can be categorized into mimetic adverbs and mimetic
nominal adjectives, with most of them forming idiomatic expressions when combined with
the copula /suru/ [10, p. 11; 1]. While they can be translated as adverbs, adjectives, and
verbs, translating onomatopoeia without context can be challenging as its semantics can
significantly shift depending on the subsequent verb [5].

METHODOLOGY

This study involved using 94 food products presented in the “bread” (/\)/) section of
the Japanese FamilyMart supermarket website. For this article, sentences containing
onomatopoeias were selected from the description. In the body of this paper the presented
material under study is followed by a discussion of the forms and characteristics of
onomatopoeias found on the website.

DISCUSSION

Atotalof 94 productsare presentedinthe “bread” section for April 2024, inthedescription
of which onomatopoeic words occurred 63 times. The most frequent onomatopoeic word
was shittori, which means “moist, wet, calm, peaceful, soft, gentle”. It occurred 26 times.
Depending on the context, it can be translated as “moist and soft in texture”, which refines
the translation through adding the indication of texture.

For example, in (1) shittori is used to describe the texture of bread, and in (2) shittori
is used to convey the softness and freshness of a cupcake. Suggested translations are given
immediately after the examples:

(1) U2l UREMIZEIY —LLRAYy T ) —LATHAALE, AT—V6EAY T
9, — 6 scones in a package with moist bakery dough, fresh cream and whipped cream?.

(2) U2 VEBROT—F4EMIZ, ¥4 AF 222D TEXLEIFTEU/”~, — The cake
batter with moist and soft texture is topped with diced chocolate and baked®. The second
most frequent onomatopoeia funwari (frequency = 13) conveys such meanings as ‘gently’;
‘airily’; ‘fluffily’. It is natural to associate ‘fluffy’ with cake, omelette, pancakes, porridge
as well as bread, as it happens in our examples given here.

Therefore, the onomatopoeic word ‘funwari’ can be translated as “fluffy” or just “soft” here:

B) SADYELUABROEMIZ, ERZRELUKRICMAZMRADOY FvIF—XE Ny
VTR TEEX EIFE L7, — The fluffy dough is baked and squeezed with Japanese-
style tuna mayonnaise and dressing with soy sauce as a secret ingredient®.

7 (1) https://www.family.co.jp/goods/bread/1511055.html (gara o6pamenns: 10.04.2024).
8 (2) https://www.family.co.jp/goods/bread/1533149.html (zaTa o6pauenus: 10.04.2024).
9 (3) https://www.family.co.jp/goods/bread/1521214.html (zara o6pamenus: 10.04.2024).
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(4) SADY LREX LITANVIZK S ETDORWIBGEENE —AY Y —HY v e¥ati—
by UELA, — Softly baked bread topped with margarine and sugar with butter
from Hokkaido°.

The onomatopoeic word ‘honnori’ occurring 8 times should also be mentioned. It means
“slightly; faintly” which motivated the use of this lexical item as an intensifier with such words
as kaoru “to smell sweet”, amai “sweet”, etc. Depending on the context, this lexical unit can be
translated in different ways, resulting in equivalents that do not always convey its meaning
literally, which happens, for example, in uses of the word “sweetish” instead of “slightly sweet”:

(5) FADYVHWF a2 ) —LE2TALEMEAYDI=/)NVTY, — A pack of five mini
breads filled with sweetish chocolate cream!!.

(6) IFADVEFEBZNZ—E - Uokl) & UALBRBRIVFHROBNVRAYTYT, — Six
slices of bread with a slight buttery flavor and moist texture!2.

The onomatopoeic word mochimochi, meaning “springy (texture); doughy; elastic”, was
encountered 4 times. Depending on the context, different translations are also possible here,
for example “elastic and chewy texture”. In this case, it is also suggested to supplement the
statement with the word “texture” to clarify the translation.

(7) OeBbYAZXDELEDL L UAEMIZ, MBEEDT F 2 7 NVF— X IAARES
EIFF U, — A bite-sized dough with elastic and chewy texture is baked with Hokkaido
natural cheese kneaded into the dough?3.

B8) HEHLEHL LY UAEMMIZII— N —RAF—AY—A2BATHEZXEIFELA, — The
dough with elastic texture is filled with meat sauce and cheese sauce and baked!“.

Onomatopoeic words, such as motchiri (3), tappuri (2), kongari (2), sakusaku (2), sakkuri
(1), fukkura (1), mutchiri (1) also occurred in the descriptions. They also convey the texture of
bread, its taste, its smell, and the choice of each onomatopoeic word depends on the properties
of each bakery product individually, which must be taken into account when translating
both into English and other languages. For example, the onomatopoeic word mocchiri was
used to describe the texture of bread and denotes the same features as mochimochi. It can be
translated as “with springy texture” or “puffy”.

Anotherutterance “tappuri” has plenty of meaningsand canbetranslated as 1. plentifully;
amply; abundantly; copiously; generously; fully; a lot; 2. loosely; with room to spare; with
enough space; (large) enough; 3. a good (e.g. two weeks, ten kilometers); a full; at least; no
less than (according to jisho.org). We face the case when the context plays a crucial role in an
interpreter or a translator’s performance.

(9) RV a—L7z>R0DIAUF—2 L2 URDSNRNVERMIZOE, TFrv T
BRI AX—R T2 vy VT UTEEX EIF/ZBE/)N T, — A hearty sausage is placed
on a soft and moist bread dough, topped with ketchup and mustard mayo, and baked to
perfection?!s.

In this case, the word tappuri is used to intensify the meaning of the word boryumu,
which means not only volume but also substantial quantity (e.g. hearty meal). Therefore,
it is suggested to avoid a literal translation of the onomatopoeic word and to convey the
meaning with the word “hearty”.

Onomatopoeicwordsused heredenotetexture,smelland taste,and alsoserveasintensifiers
for other lexical units characterizing the properties of bread. In contrast to public speaking

10 (4) https://www.family.co.jp/goods/bread/1532241.html (gaTa o6pamienus: 10.04.2024).
11 (5) https://www.family.co.jp/goods/bread/1511109.html (zara o6pamenus: 10.04.2024).
12 (6) https://www.family.co.jp/goods/bread/1511413.html (mara o6pamenus: 10.04.2024).
13 (7) https://www.family.co.jp/goods/bread/1521214.html (gaTa o6pamuienus: 10.04.2024).
4 (8) https://www.family.co.jp/goods/bread/1523539.html (zara o6pamenus: 10.04.2024).
15 (9) https://www.family.co.jp/goods/bread/1521733.html (mara o6pamenus: 10.04.2024).



«HoBusHua. 9xkcnepumenT. Tpaguuu» (H.9xkc.T), 2024. T. 10. Boim. 2 (26) 77

or media texts, onomatopoeic words here are not untranslatable and should not be omitted
because of different structures of the two languages. Onomatopoeic words preserve most of
their meaning after being translated. However, even in this case, it is recommended to take
into account the context, to clarify the meaning with the words like “texture”, etc. and to
choose more frequent synonyms (e.g. ‘soft bread’).

CONCLUSION

The conducted study has shown that the use of onomatopoeic words is quite typical for
Japanese food advertising, namely, in descriptions of properties of bakery products. We
analyzed the products from the “bread” section of the FamilyMart website and found that in
94 descriptions of various bakery products onomatopoeic words occurred 63 times, where the
most frequent words were shittori, funwari, honnori etc. As the paper shows, the translation
of onomatopoeic words in the description of food products from Japanese into English is
possible, but it is necessary to take into account the context and choose the most appropriate
translation option among the many meanings of the onomatopoeic word.
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